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Travelers with Travel Plans in the Next Six Months Comparison
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When Is Your Next Trip?
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Coronavirus/COVID-19

Concerns about my personal financial situation

Transportation costs
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Factors Impacting Decisions to Travel in Next Six Months
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I support opening up my community to visitors

I feel safe traveling outside my community

I feel safe dining in local restaurants and shopping in retail
stores in my community*
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Perceptions of Safety and Travel

*Note: On 2/3, the word, would, was removed from the statement, “I would feel safe dining in local restaurants and shopping in retail stores within my community”
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I Support Opening Up My Community to Visitors
Comparison of Travelers Who Strongly Agree or Agree
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I Feel Safe Traveling Outside My Community
Comparison of Travelers Who Strongly Agree or Agree
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I Feel Safe Dining in Local Restaurants and Shopping in Retail Stores Within My 
Community*
Comparison of Travelers Who Strongly Agree or Agree

64%
60%

67%69%
74%

71%
66%65%

59%61%
57%

53%
49%

44%45%
49%47%

43%43%44%
47%47%49%48%

52%
48%

45%
41%42%40%

47%
44%

38%

8/188/47/217/76/236/95/265/124/284/143/313/173/32/172/31/201/612/1612/211/1811/410/2110/79/239/98/268/127/297/157/16/176/35/20
0

20

40

60

80

100

*Note: On 2/3, the word, would, was removed from the statement, “I would feel safe dining in local restaurants and shopping in retail stores within my community”
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Yes – I have postponed my travel to later in the year

Yes – I have postponed my travel to sometime in 2022

No – I was never planning to travel in 2021

Don’t know/Not sure

0 5 10 15 20 25 30 35

Has the spread of the new Delta variant of COVID-19 over the last few weeks impacted your 
travel intentions for the rest of the year?
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Has the spread of the new Delta variant of COVID-19 over the last few weeks impacted your 
travel intentions for the rest of the year?
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Information/Cues Indicating it is Safe to Plan Domestic U.S. Travel
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Official advice from your state government/governor that you can travel within your state

Major visitor attractions in your state and surrounding states are open

Advice from the White House Coronavirus Task Force

Deals and offers from the tourism industry promoting travel in the next month or two

Major national visitor attractions such as Disneyland/Disney World are open
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Information/Cues Indicating it is Safe to Plan Domestic U.S. Travel
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*Note: The term “reopening” was used on July 29, 2020 and “open” was used on August 18, 2021



Longwoods International Research
longwoods-intl.com/covid-19

Miles Partnership COVID-19 Communication Center
covid19.milespartnership.com

Additional Resources

https://longwoods-intl.com/covid-19
covid19.milespartnership.com


Thank You


